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Publicity for Festival Participation

Restaurants are encouraged to publicize their invitation to
the Festival. Only 30 restaurants in the country are invited
to participate in The National Hamburger Festival. You will
be representing your community. The Food Network filmed
the festival for a segment on their hit show “Unwrapped”.
Local media including television, radio and print promoted
and reported on the festival.

2006 Participating Restaurants

Big Boy Main Street Saloon Legend’s Sports Pub
Barley House Menches Brothers Louie’s Bar & Grille
Cheeseburger In Paradise Panini's Main Street Saloon
Hodge’s Café Park Avenue Grille Sportsterz

Horizon Specialty Burgers Skyway Drive In Street Trolley Diner

Who Really Invented the Hamburger?

Last year’s festival featured the “Hamburger Hearings”, a mock-trial
featuring the four cities/families that claim to have invented the
hamburger. The trial ended in a hung jury and an on-line vote was
conducted to determine a winner. Seymour WI. Took 15t place with
Akron’s Menches Brothers finishing a close second. New Haven CT.
and Athens TX. Finished 3 and 4™ respectively.



Restaurant Cook-Off

Participating restaurants had the opportunity to enter their recipes in a
Burger Cook-Off which featured six different categories. There was much
pride poured into the preparation and presentation of all entries as the
winners were able to take home bragging rights to their restaurants.

Test Market for Hamburgers

The National Hamburger Festival attracts the most sophisticated
hamburger eaters from across the country. It's a great way to get
feedback on your recipes and even test some new concepts.

Employee and Franchisee Involvement

Many participating restaurants utilize the festival for their internal marketing to
show employees as well as existing and potential franchisees how serious their
company takes the business with their participation in the biggest annual
hamburger event. Participating restaurants can execute internal store contests
for employees and franchisees with the winners coming to the festival.



Ease of Operation

Festival organizers provide each restaurant with
a tent, tables, chairs, a propane grill or griddle
and propane with the sponsorship fee. The
festival has an experienced staff which is on
hand during the festival to help with all of your
needs. Participating restaurants receive 80% of
product sales which is determined by their ticket
return. Twenty percent of sales go toward
festival expenses and the charitable contribution
for Akron Children’s Hospital.

How to make the best
of your participation....

* Pre-festival publicity in hometown

* Leverage your participation with customer
base

* Create camaraderie among company
employees

« Utilize the festival to get honest feedback
from attendees

» Test new products and concepts

* Network and brainstorm with participating
sponsors and vendors

* Post-festival publicity and award bragging
rights

Sponsorship Packages

Basic Sponsorship

Sponsorship Fee $500

Includes:

- 10 x 10 tent, table, chairs, health permits

- entry into three categories of the National
Burger Cook-Off

- inclusion in festival guide

- website presence and link from the time of
sign-up to February 15, 2008

Bonus Sponsorship

Sponsorship Fee $1,000

Includes:

- 10 x 20 tent, tables, chairs, health permits
- entry into three categories of the National
Burger Cook-Off

- inclusion in festival guide

- website presence and link from the time of
sign-up to February 15, 2008

- Includes the use of festival logo in
advertising with prior approval

Festival Sponsorship Package
( Fee based on sponsorship elements )

Customize your own package with festival
organizers based on your marketing goals
and objectives. This package will allow you
to make a dominant impact at the festival
and in your store’s local marketing areas.
Contests and other festival sponsor
opportunities are available.



